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SAP 

 

 State of South Carolina  
    

  Request for Proposal   
Amendment 1    

 Solicitation: 
 Date Issued: 

 Procurement Officer: 
 Phone: 

 E-Mail Address: 
 Mailing Address: 

 5400029493 
 04/22/2026 
 ANASTASIA SINGH 
 803-896-8334 
 asingh@mmo.sc.gov  
 SFAA, Div. of Procurement Services 
 1333 Main Street, Ste 700 
 Columbia SC 29201 

    
DESCRIPTION: Production of Advertising and Other Marketing Related Services 
USING GOVERNMENTAL UNIT: SC LOTTERY COMMISSION 

  SUBMIT YOUR OFFER ON-LINE AT THE FOLLOWING URL: http://www.procurement.sc.gov   
  
SUBMIT OFFER BY (Opening Date/Time): 05/04/2026 05/08/2026 11:00AM ET (See "Deadline For Submission of Offer" provision)  
QUESTIONS MUST BE RECEIVED BY: 04/14/2026 (See "Questions From Offerors" provision) 

 
NUMBER OF COPIES TO BE SUBMITTED: One (1) Online Submission is required. Offerors should submit one (1) 
redacted copy. Initial here if a redacted copy is NOT necessary. _______ 

Proposals must be received no later than the opening date and time specified above and be labeled with the solicitation 
number.  

 CONFERENCE TYPE:     N/A 
 DATE & TIME:  
  (As appropriate, see "Conferences - Pre-Bid/Proposal" & "Site Visit" provisions) 

 LOCATION:    N/A 

  
 AWARD & 

AMENDMENTS 
Award will be posted on 06/19/2026. The award, this solicitation, any amendments, and any related 
notices will be posted at the following web address: http://www.procurement.sc.gov  

  
You must submit a signed copy of this form with Your Offer. By signing, You agree to be bound by the terms of the 
Solicitation. You agree to hold Your Offer open for a minimum of ninety (90) calendar days after the Opening Date. (See 
"Signing Your Offer" provision.) 
 NAME OF OFFEROR 
  
  
 (full legal name of business submitting the offer) 

Any award issued will be issued to, and the contract will be formed with, 
the entity identified as the Offeror. The entity named as the offeror must be 
a single and distinct legal entity. Do not use the name of a branch office or 
a division of a larger entity if the branch or division is not a separate legal 
entity, i.e., a separate corporation, partnership, sole proprietorship, etc. 

 AUTHORIZED SIGNATURE 
  
 (Person must be authorized to submit binding offer to contract on behalf of Offeror.) 

DATE SIGNED 
  
  

 TITLE 
  
 (business title of person signing above) 

 STATE VENDOR NO. 
  
 (Register to Obtain S.C. Vendor No. at www.procurement.sc.gov) 

 PRINTED NAME 
  
 (printed name of person signing above) 

 STATE OF INCORPORATION 
  
 (If you are a corporation, identify the state of incorporation.) 

  
 OFFEROR'S TYPE OF ENTITY: (Check one) (See "Signing Your Offer" provision.)  
  
 ___ Sole Proprietorship ___ Partnership ___ Other_____________________________ 
  
 ___ Corporate entity (not tax-exempt) ___ Corporation (tax-exempt) ___ Government entity (federal, state, or local) 

 
COVER PAGE - ON-LINE ONLY (MAR. 2015) 

mailto:asingh@mmo.sc.gov
http://www.procurement.sc.gov/
http://www.procurement.sc.gov/
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SAP 
PAGE TWO 

(Return Page Two with Your Offer) 
HOME OFFICE ADDRESS  (Address for offeror's home office / 
principal place of business) 
   
   
   
   
   

NOTICE ADDRESS (Address to which all procurement and contract 
related notices should be sent.) (See "Notice" clause) 
   
   
   
_________________________________________________   
Area Code  -  Number  -  Extension Facsimile 
   
_________________________________________________   
E-mail Address 

PAYMENT ADDRESS (Address to which payments will be sent.) (See 
"Payment" clause) 
   
   
   
   
   
____Payment Address same as Home Office Address 
____Payment Address same as Notice Address    (check only 
one) 

ORDER ADDRESS  (Address to which purchase orders will be sent) 
(See "Purchase Orders and "Contract Documents" clauses) 
   
   
   
   
   
____Order Address same as Home Office Address 
____Order Address same as Notice Address    (check only one) 

ACKNOWLEDGMENT OF AMENDMENTS 
Offeror acknowledges receipt of amendments by indicating amendment number and its date of issue. (See "Amendments to 
Solicitation" Provision) 

Amendment 
No. 

Amendment 
Issue Date 

Amendment 
No. 

Amendment 
Issue Date 

Amendment 
No. 

Amendment 
Issue Date 

Amendment 
No. 

Amendment 
Issue Date 

                

                
  

DISCOUNT FOR PROMPT 
PAYMENT 
(See "Discount for 
Prompt Payment" clause) 

10 Calendar Days (%) 20 Calendar Days (%) 30 Calendar Days (%) _____Calendar Days (%) 

PREFERENCES - A NOTICE TO VENDORS (MODIFIED): On June 16, 2009, the South Carolina General Assembly rewrote the law governing 
preferences available to in-state vendors, vendors using in-state subcontractors, and vendors selling in-state or US end products. This 
law appears in Section 11-35-1524 of the South Carolina Code of Laws. A summary of the new preferences is available at 
www.procurement.sc.gov/preferences . ALL THE PREFERENCES MUST BE CLAIMED AND ARE APPLIED BY LINE ITEM, REGARDLESS OF 
WHETHER AWARD IS MADE BY ITEM OR LOT. VENDORS ARE CAUTIONED TO CAREFULLY REVIEW THE STATUTE BEFORE CLAIMING ANY 
PREFERENCES. THE REQUIREMENTS TO QUALIFY HAVE CHANGED. IF YOU REQUEST A PREFERENCE, YOU ARE CERTIFYING THAT YOUR 
OFFER QUALIFIES FOR THE PREFERENCE YOU'VE CLAIMED. IMPROPERLY REQUESTING A PREFERENCE CAN HAVE SERIOUS 
CONSEQUENCES. [11-35-1524(E)(4)&(6)]- PREFERENCES APPLY IN CONJUNCTION WITH SPECIFIC PROVISIONS PROVIDED IN THE SOUTH 
CAROLINA EDUCATION LOTTERY ACT [SECTION 59-150-140(E)(1)(2)&(3)]  
PREFERENCES - ADDRESS AND PHONE OF IN-STATE OFFICE: Please provide the address and phone number for your in-state office in the 
space provided below. An in-state office is necessary to claim either the Resident Vendor Preference (11-35-1524(C)(1)(i)&(ii)) or the 
Resident Contractor Preference (11-35-1524(C)(1)(iii)). Accordingly, you must provide this information to qualify for the preference. 
PREFERENCES APPLY IN CONJUNCTION WITH SPECIFIC PROVISIONS PROVIDED IN THE SOUTH CAROLINA EDUCATION LOTTERY ACT 
[SECTION 59-150-140(E)(1)(2)&(3)] 
 
     __In-State Office Address same as Home Office Address ____In-State Office Address same as Notice Address (check only one) 
 
To determine an Offeror’s eligibility for the Resident Vendor Preference (11-35-1524(C)(1)(i)&(ii)) or the Resident Contractor 
Preference (11-35-1524(C)(1)(iii) and statutory requirements set forth in Section 59-150-140(E)(1)(2)&(3) of the South Carolina 
Education Lottery Act, an Offeror must certify in writing and attest they meet the requirements and submit the necessary 
information to support these claims as described in Attachment 4. 
  
 PAGE TWO (SEP 2009)  End of PAGE TWO 
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AMENDMENTS TO SOLICITATION (JAN 2004) 
The Solicitation may be amended at any time prior to opening. All actual and prospective Offerors 
should monitor the following web site for the issuance of Amendments: www.procurement.sc.gov 
(b) Offerors shall acknowledge receipt of any amendment to this solicitation (1) by signing and 
returning the amendment, (2) by identifying the amendment number and date in the space provided 
for this purpose on Page Two, (3) by letter, or (4) by submitting a bid that indicates in some way that 
the bidder received the amendment. (c) If this solicitation is amended, then all terms and conditions 
which are not modified remain unchanged. [02-2A005-1] 

 
The following information is amended as follows. 
 
Underlined text is added to the original provision. Stricken text is deleted from this solicitation. 
  

SECTION 1 - SCHEDULE OF KEY EVENTS.  All dates are subject to change. 

1. Request for Proposal Issued March 31, 2026 

2. Deadline for Offerors to submit Questions April 14, 2026 

3. State’s Written Responses to Questions April 17, 2026  April 22, 2026 

4. Submission and Opening of Proposals (11AM ET) May 4, 2026   May 08, 2026 

5. Intent to Award Posting Date June 19, 2026 

6. Award Final July 1, 2026 

 

 

SECTION 4.2.2 (2) AND ATTACHMENT 3*  
The term “Digitally Animated Spot” specified in Section 4.2.2 (2) and wherever referenced in 
Attachment 3* is stricken in its entirety and replaced with the term “Interactive Digital Spot”.  
 
 
QUESTIONS FROM OFFERORS - AMENDMENT (JUN 2017) 
THE SOLICITATION IS AMENDED AS PROVIDED HEREIN. INFORMATION OR CHANGES RESULTING 
FROM QUESTIONS WILL BE SHOWN IN A QUESTION-AND-ANSWER FORMAT. ALL QUESTIONS 
RECEIVED HAVE BEEN REPRINTED BELOW. THE “STATE’S RESPONSE” SHOULD BE READ WITHOUT 
REFERENCE TO THE QUESTIONS. THE QUESTIONS ARE INCLUDED SOLELY TO PROVIDE A CROSS-
REFERENCE TO THE POTENTIAL OFFEROR THAT SUBMITTED THE QUESTION. QUESTIONS DO NOT 
FORM A PART OF THE CONTRACT; THE “STATE’S RESPONSE” DOES. ANY RESTATEMENT OF PART OR 
ALL OF AN EXISTING PROVISION OF THE SOLICITATION IN AN ANSWER DOES NOT MODIFY THE 
ORIGINAL PROVISION EXCEPT AS FOLLOWS: UNDERLINED TEXT IS ADDED TO THE ORIGINAL 
PROVISON. STRICKEN TEXT IS DELETED. [02-2A097-1] 
 

http://www.procurement.sc.gov/
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The following questions were received from Offerors pursuant to the date and time specified 
on the Cover Page of the solicitation: 
 

Question 1.  On the SC Procurement website, the due date for this RFP says 5/15 at 11am and 
on the RFP itself, the due date says 5/4 by 11am. Can you please clarify which date is correct? 

State’s Response: The deadline for submittals as it relates to both thesolicitation and the 
website is amended to 05/08/2026, 11:00AM ET. This amended date is now reflected correctly 
on the Cover Page of Amendment 1 and on the website. See also Revised Schedule of Events 
on page 3. 

 

Question 2.  Can we submit videos in our technical response? If so, do you have a certain 
preference on format? 

State’s Response: Yes. SCEL will accept any professional format (to include videos) for 
submission in response to Section 4.1.3 - OFFEROR’S INTEGRATED CREATIVE CAMPAIGN 
CONCEPT. If an Offeror submits creative content in video format, then the Offeror’s technical 
response must include a hidden or private link for SCEL to view the proposed creative content 
in video format (i.e., YouTube/Vimeo links).   

 
Question 3.  What is your current media spend and breakout of agency fees vs. production 
hard costs? 
 
State’s Response: Over the course of the most recent three (3) fiscal year periods (FY2023, 
FY2024, and FY2025), SCEL has spent an average of $9,659,468 on media placement, $1,064,874 
on total (hard) production costs, and $107,783 on agency hours/fees per year. Past budgets are 
not necessarily reflective as guarantees or minimums for future years. 
 
 
Question 4.  Are there any words/phrases we can’t say when developing creative campaign 
concepts? 
 
State’s Response: See Attachment 5, “SCEL Advertising Guidelines”.  

 

Question 5.  Is the incumbent planning to respond? 

State’s Response: The State does not know who will respond and may not disclose this 
information until an award has been issued. See SC Regulation 19-445.2010 (D), Disclosure of 
Procurement Information. 

 

Question 6.  What are opportunities or pain points with current creative? 
 
State’s Response: The Lottery’s current initiative is focused on the creative services 
specifically being sought in this solicitation. To ensure this procurement is conducted with 
integrity, fairness, and transparency for all potential Offerors, SCEL prefers to concentrate on 
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proposed solutions from responsive Offerors that best address and support its marketing 
objectives outlined in the Scope of Work.  
 
 
Question 7.  What is working well with current creative? 
 
State’s Response: See Response to Question 6. 
 
 
Question 8.  What do you want consumers to think about SC Educational Lottery that they 
don't today?   
 
State’s Response: SCEL seeks to increase awareness of lottery funded scholarships and grants 
while broadening the player base to maximize transfers to the Education Lottery Account. As 
digital demand for entertainment and information continues to evolve, SCEL remains 
committed to meeting customers’ shifting expectations. 

 

Question 9.  What is the biggest barrier to increasing sales today? 

State’s Response: One of the biggest barriers to increasing sales today is the current statutory 
restrictions in place.  

 

Question 10. Where do you see the biggest drop off in the funnel- awareness, consideration, 
conversion, repeat purchase? 

State’s Response: SCEL is unable to track this sales data since lottery products are sold to 
consumers through SCEL’s statewide retailer network.   

 

Question 11.  What are your biggest challenges with managing advertising? 

State’s Response: The State has no response. 

 

Question 12.  What is the biggest untapped opportunity related to advertising?  

State’s Response: SCEL is unable to answer this question and deems proposals from 
responsive Offerors are better qualified to address this question.   

   

Question 13.  What is the typical SCEL approval process for creative work? Steps, processes, 
workflow 

State’s Response: A typical approval process for a large broadcast campaign (to include 
television) starts at the staff level and then must be approved by the Board of Commissioners 
on the Marketing Committee, who meets on a quarterly basis. 
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Question 14.  Can we submit more than one idea for the mandatory creative portfolio? 

State’s Response: No. Multiple offers will not be accepted, and Offerors should submit their 
best terms from both a price and technical standpoint as directed in the Discussions and 
Negotiations - Optional clause in Section 6 – Award Criteria.   
 

Question 15.  Have you done this holiday campaign you’re referencing in the RFP before? 

State’s Response: No. 

 

Question 16.  Will SCEL provide brand style guides, existing asset libraries, or approved 
vendor lists to the selected contractor at contract start? 

State’s Response: Yes. 

 

Question 17.  Are the 2–3 campaigns per year guaranteed minimums, or purely estimates with 
no volume commitment? 

State’s Response: These are purely estimates based on the number of historical campaigns 
conducted in previous years. SCEL does not assign an annual volume or monetary 
commitment. 

 
Question 18.  Does SCEL expect the contractor to manage talent residuals and licensing 
renewals on an ongoing basis, or only for the initial production? 

State’s Response: Yes. The Contractor is responsible for managing talent residuals and 
licensing renewals throughout the course of the contract. 

 

Question 19.  For the Integrated Creative Campaign Concept (Part 4.1.3), are offerors 
permitted to use AI-generated imagery or animation in the digitally animated spot, or are there 
restrictions? 
State’s Response: Yes. Offerors are permitted to use AI-generated imagery or animation in 
response to Section 4.1.3. If an Offeror chooses to submit creative content using AI-generated 
imagery or animation, then the Offeror must clearly disclose and site the use of AI-generated 
images or figures in their response.  
 
The term “Digitally Animated Spot”, as referenced herein to Question 19 was not used in 
Section 4.1.3 but was used in Section 4.2.2 (2) and Attachment 3*, and is stricken in its entirety 
and replaced with the term “Interactive Digital Spot”.  
 
Question 20.  Will SCEL provide access to the Dropbox asset folder to all registered offerors, 
or is additional registration or authorization required to access those assets? 
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State’s Response: The link to the asset folder provided in Attachment 1 should have been 
public. Offerors experiencing any issues with accessing the aforementioned link are 
encouraged to contact their internal IT department and use the public link provided below.  

https://www.dropbox.com/scl/fo/lwdosg278b20of5oqfev0/AJeziXdOpG-
I2R2YCUl1ItE?rlkey=0zevkzwipq96yt3u1cjx0lnj0&st=2268zkke&dl=0 

 
Question 21.  For the creative concepts submitted in Part 4.1.3, is there a specific file format 
or resolution requirement for storyboards and scripts, or will any professional format be 
accepted? 

State’s Response: Any professional format will be accepted. 

 

Question 22.  When the RFP references an "interactive digital :30 spot," can SCEL clarify what 
platforms or formats are considered acceptable (e.g., YouTube pre-roll, social media, CTV, 
programmatic display)? 

State’s Response: All formats listed above are acceptable.  

 

Question 23.  Is there a minimum or maximum number of creative executions expected under 
the 2–3 annual campaigns, or does each campaign scope vary based on SCEL's direction? 

State’s Response: The scope of each project varies. 

 

Question 24.  What does "fully functional office within the State" mean in practice — is a 
dedicated shared workspace or co-working space acceptable, or is a standalone leased office 
required? 

State’s Response: For purposes of this solicitation, the term "fully functional office within 
the State" as specified in Section 3.3 (2), is defined as a nonmobile place for the regular 
transaction of business or performance of a particular service which has been operated as 
such by the offeror for at least one year before the bid opening and during that year the place 
has been staffed for at least fifty weeks by at least two employees for at least thirty-five 
hours a week each and provided in accordance Section 11-35-1524(A)(6) of the SC 
Procurement Code. The awarded Contractor will be responsible for ensuring their fully 
functional office within the State is maintained for the duration of the contract.  

 
Question 25.  How many personnel does SCEL expect to be physically present in-state on a 
regular basis, and how frequently are in-person meetings at SCEL's offices typically required? 

State’s Response: 1) SCEL does not have a specific expectation regarding the number of in-
state personnel to be physically present at this time. 2) The answer to this question will depend 
on the circumstances and will vary. See Section 3.4.1, Meetings.  

https://www.dropbox.com/scl/fo/lwdosg278b20of5oqfev0/AJeziXdOpG-I2R2YCUl1ItE?rlkey=0zevkzwipq96yt3u1cjx0lnj0&st=2268zkke&dl=0
https://www.dropbox.com/scl/fo/lwdosg278b20of5oqfev0/AJeziXdOpG-I2R2YCUl1ItE?rlkey=0zevkzwipq96yt3u1cjx0lnj0&st=2268zkke&dl=0
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Question 26.  Will the selected contractor be expected to attend SCEL Board of 
Commissioners meetings regularly, or only on an as-requested basis? 

State’s Response: SCEL’s Board of Commissioners meets on a quarterly basis and attending 
those meetings is expected. The period of frequency will be determined by SCEL and may 
change throughout the course of the contract. 

 

Question 27.  Can SCEL clarify what "outside of normal business hours" availability means in 
practice — is this occasional or frequent? 
 
State’s Response: Although SCEL’s normal hours of operation are Monday-Friday 8:30 AM-5:00 
PM, the Contractor will be expected to perform some services "outside of normal business 
hours" as stated in Section 3.3. The work to be performed “outside of normal business hours” 
is expected to be occasional and planned in advance; however, the period of frequency may 
vary and will be determined by the production time necessary to complete each project (i.e., a 
commercial shoot for one project may start earlier in the day or end later in the evening than a 
commercial shoot for a different project, etc.).   

 

Question 28.  The RFP requires a dedicated Account Billing Manager in addition to the Account 
Manager. Must these be two separate individuals, or can one person fulfill both roles if 
qualified? 

State’s Response:  SCEL does not strictly prohibit a single individual from serving both roles 
under this request; however, if the Offeror proposes one person to fulfill both roles, then the 
Offeror must clearly explain and distinguish the responsibilities associated with each role, 
including the level of support provided and the percentage of time allocated to each. The 
Offeror must also demonstrate how appropriate controls, separation of duties, and quality 
standards will be maintained.  

 
Question 29.  Will Chernoff Newman, the current incumbent vendor, be permitted to bid on 
this RFP? 

State’s Response: See Response to Question 5. 

 

Question 30.  What transition timeline does SCEL anticipate between the incumbent and the 
incoming contractor, and will the incoming contractor be compensated for transition-related 
work performed before the official contract start date of July 1, 2026? 

State’s Response: 1) The transition timeline will commence on the date the final award 
becomes effective which is currently expected to be July 1, 2026 (but subject to change). During 
this transition, the existing Contractor will provide any and all related materials that are in its 
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possession and property of SCEL without delay so that no disruption of advertising services as 
provided in this Contract will occur at any time during any transition from the Contractor to the 
Successor. The performance start date for the new contractor will commence on or before 
October 8, 2026. These dates are estimated and will be finalized in the Notice of Award. See 
Part 7.B., “Term of Contract-Effective Date /Initial Contract Period.” 2) No. Compensation will 
not be provided to the incoming Contractor for transition-related work prior to the official 
performance start date. 

  

Question 31.  What materials, assets, creative files, and records will SCEL require the 
incumbent to transfer to the new contractor, and in what format will those materials be 
provided? 
 
State’s Response: SCEL is unable to identify any specific materials or format(s) at this time. The 
existing Contractor will provide any and all related materials that are in its possession and 
property of SCEL; however, this does not include proprietary materials listed by the (existing) 
Contractor pursuant to this Contract. These services will be provided without delay so that no 
disruption of advertising services as provided in this Contract, will occur at any time during any 
transition from the Contractor to the Successor. 
 
 
Question 32.  Will the incoming contractor have access to historical campaign performance 
data, media results, and audience research from the incumbent to inform their strategic 
planning? 

State’s Response: Yes. 

 

Question 33.  Can SCEL provide a historical range of annual production spend under the 
current contract to help offerors understand the realistic workload and budget scope? 

State’s Response: See response to Question 3. 

 
Question 34.  Will SCEL issue a master purchase order at contract start, or will individual 
purchase orders be issued on a per-project basis? 

State’s Response: Yes. A “Blanket Purchase Order” will be issued and serve as a master 
purchase order which will establish the total value and total maximum term of the contract. 
Additionally, SCEL will issue individual purchase orders each fiscal year per project. 

 
 
Question 35.  Is there a minimum billing increment for hourly rate services (e.g., quarter-hour, 
half-hour, full hour)? 

State’s Response: SCEL’s minimum billing increment is quarter-hour (15 minutes) for hourly 
rate services.  
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Question 36.  For pass-through costs requiring prior written authorization, what is the typical 
approval lead time SCEL requires before a vendor or subcontractor can be engaged? 

State’s Response: SCEL cannot provide an exact approval lead time. This will be determined 
on a case-by-case basis and may vary depending on the specific circumstances; however, the 
approval process is expected to be brief.  

 
 
Question 37.  The RFP states compensation will be paid monthly for total hours performed. Is 
there a cap on the total number of billable hours per month, per project, or per year, or is this 
determined on a project-by-project basis? 

State’s Response: No. This will be determined on a project-by-project basis as provided in 
Section 3.7 (1)- Billing Account Management and Compensation. 

 
 
Question 38.  Are there any anticipated project budgets or spending ranges SCEL can share to 
help offerors prepare realistic production cost estimates? 

State’s Response: See Response to Question 3. 

 
 
Question 39.  When the RFP references a "Budget Plan," is this a document the contractor 
prepares independently and presents to SCEL, or is it developed collaboratively with SCEL's 
marketing team? 

State’s Response: SCEL’s Marketing Team and the Contractor will collaborate together to 
develop a budget plan as described in Section 3.2 (5) – Strategic Planning and Consulting 
Services.  

 

Question 40.  For the oral presentation, will all three finalists present on the same day, or on 
separate days, and will presentations be evaluated by the same panel? 
 
State’s Response: At this time, the presentation schedule is undecided and it’s yet to be 
determined whether the highest-ranking finalists (up to three) will present on the same day or 
on separate days. Regardless of the schedule, the same panel that reviews the technical 
proposals will also evaluate the oral presentations. 

 
 
Question 41.  Will evaluators have reviewed the written proposals in full prior to the oral 
presentation, or should the presentation be designed to stand alone without assuming prior 
knowledge? 
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State’s Response: Offerors will only move on to the presentations phase (Phase 2 of 
Evaluations) after all responsive technical proposals have been fully reviewed, scored and 
ranked. 

 

Question 42.  Are offerors permitted to include additional spec creative work beyond what is 
specifically required in Part 4.1.3 — for example, additional digital formats, email templates, or 
experiential concepts? 
 
State’s Response: The Offeror’s portfolio submitted in response to the Offeror’s Integrated 
Creative Campaign Concept should address the offeror’s capabilities in all forms of advertising 
and marketing. The Offeror should provide any other creative content deemed appropriate as 
directed in Section 4.1.3 (6).   

 
Question 43.  For the financial statements required in Section 5, will audited statements be 
required, or are internally prepared or CPA-compiled statements acceptable if a formal audit 
has not been conducted? 

State’s Response: Audited financial statements are preferred but not required. Internally 
prepared financial statements compiled by a CPA will meet this requirement if a formal audit 
has not been conducted.  

 

Question 44.  If a proposed subcontractor performs less than 20% of the work by cost but is 
performing a function critical to the proposal (such as animation or photography), must they 
still be formally identified and disclosed? 

State’s Response: Yes. If a subcontractor will perform less than 20% of the total work but plays 
a material or critical role in the proposed services, including but not limited to specialized 
services such as animation, photography, design, or technical expertise, then the 
subcontractor must still be identified and disclosed in accordance with the Subcontractor 
Identification Clause in Section 5 – Qualifications. 

 
Question 45.  The RFP requires resumes showing experience in "South Carolina and regional 
markets." Can SCEL clarify whether experience in neighboring Southeast states (e.g., North 
Carolina, Georgia) qualifies as regional market experience for purposes of this requirement? 

State’s Response: Yes. Regional markets in the Southeast region of the United States that are 
considered to be neighboring states include Alabama, Arkansas, Florida, Georgia, Kentucky, 
Louisiana, Mississippi, North Carolina, Tennessee, Virginia, and West Virginia. 

 
Question 46.  For Part 4.1.1 Item 2, if a work example was created by a team member who has 
since left the agency, can that example still be submitted as long as the departure is disclosed, 
or will it be disqualified from evaluation? 
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State’s Response: Yes. If any member of the team working on a prior project is no longer with 
the agency, that information must be clearly disclosed as stated in Section 4.1.1 (2). 

 
Question 47.  Can SCEL clarify whether the organizational chart required in Part 4.1.2 should 
reflect only the personnel dedicated to the SCEL account, or the full agency structure including 
personnel not assigned to this contract? 

State’s Response: The Offeror’s technical proposal should include an organizational chart of 
the offeror’s agency showing all divisions, sections or units including executive, creative, 
public relations, media department, accounting, and other programmatic functions. Resumes 
of key personnel, partners, or subcontractors should be included as well as an organizational 
chart which shows all personnel who will be involved with the contract awarded from this RFP, 
and the percentage of their time expected to be devoted to the contract. This requirement is 
clearly stated in the Technical Proposal requirements in Section 4.1 under the subheading 
“Qualifications” provided in Part 4, Information for Offerors to Submit.  

 

Question 48.  The RFP states the offeror must have produced TV media with a minimum value 
of $500,000 annually for each of the past three years for no more than five clients collectively. 
Does this mean no more than five clients total across all three years, or no more than five 
clients in any single year? 

State’s Response: This means no more than five clients in any single year. 

 
Question 49.  For the mandatory minimum qualification requiring $500,000 in annual TV 
production, does this refer to the total production cost of the work produced, the total media 
value of the campaigns, or the total billing to the client? 

State’s Response: This refers to the total production cost of the work produced (including 
agency hours associated with the production of the assets and pre/post-production work). This 
does not include media placement costs or any other total billing costs. 

 

Question 50.  If an offeror has merged or been acquired within the last three years, can the 
qualifying experience of both the predecessor and successor entity be combined to meet the 
mandatory minimum qualifications? 

State’s Response: The answer to this question is provided in Section 5, Qualifications – Special 
Standards of Responsibility, sub-item (a).  
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Question 51.  The RFP states the offeror must be "authorized to do business in South Carolina" 
at the time of submission. Does registration with the SC Secretary of State satisfy this 
requirement, or is additional licensure required? 

State’s Response: No. Registration with the SC Secretary of State does not satisfy this 
requirement. Specific instructions are provided in the Vendor Registration clause in Section 2A, 
Instructions to Offerors - General Instructions. 
 
 
Question 52.  Can a joint venture between two agencies submit a single proposal, or must the 
offer be submitted by one single legal entity only? 

State’s Response: No. The entity named as the offeror must be a single and distinct legal entity. 
Do not use the name of a branch office or a division of a larger entity if the branch or division is 
not a separate legal entity, i.e., a separate corporation, partnership, sole proprietorship, etc. 
This is clearly stated on the Cover Page of the solicitation and this Amendment.  

 

Question 53. The RFP states SCEL may acquire advertising services outside this contract at its 
sole discretion. Is there any minimum spend commitment, minimum number of projects, or 
preferred vendor status associated with winning this award? 

State’s Response: No. 

 
Question 54. Will background investigation requirements apply to all key personnel named in 
the proposal, or only to the principals and owners of the awarded contractor? 

State’s Response: Background investigations referenced in Section 4 apply to the principals 
and owners of the awarded contract in accordance with Section 59-150-130 (A) of the SC 
Education Lottery Act.    

 
Question 55. Regarding the political contribution prohibition for lottery vendors — does this 
restriction apply to the date this RFP was published (April 1, 2026), meaning contributions made 
after that date are prohibited, or does it apply from the date a contract is formally awarded? 

State’s Response: The restriction referenced in Section 4 applies to the date the contract is 
formally awarded in accordance with Section 59-150-130 (F)(G) of the SC Education Lottery Act.    

 

Question 56. The RFP states creative concepts submitted in Part 4.1.3 become the property of 
SCEL regardless of award. Does SCEL intend to use submitted creative concepts from non-
awarded offerors, and if so, under what circumstances? 
 
State’s Response: 1) The answer to this question is unknown at this time. 2) The Offeror, by 
submitting a proposal expressly agrees that any creative concepts provided, pursuant to the 
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Integrated Creative Campaign Concept, become the property of SCEL irrespective of whether 
the Offeror is awarded the contract resulting from this RFP and that the Offeror will not assert 
a copyright infringement claim against SCEL or the Contractor for the future use of this material 
on behalf of SCEL as stated in Section 4.1.3. 

 

Question 57. For the nonresident tax withholding described in Attachment 6, if an out-of-state 
offeror registers with the SC Department of Revenue and submits Form I-312, will the 2% 
withholding be waived entirely for the duration of the contract? 

State’s Response: All tax-related questions should be directed to the South Carolina 
Department of Revenue at 1-844-898-8542. Additional contact information can be found by 
visiting the Department's website at dor.sc.gov as instructed in Attachment 6. 
      

Question 58. If the offeror intends to use production companies, photographers, animators, or 
other creative vendors on a project-by-project basis that are not known at the time of proposal 
submission, how should these be handled in the subcontractor identification section? 

State’s Response: All known and potential subcontractors must be identified as required in the 
Subcontractor Identification clause in Section 5 – Qualifications. SCEL understands 
subcontractors may change over the course of the contract on a project-by-project basis and 
will be subject to SCEL approval prior to use. 

 
 
Question 59. Must all subcontractors be identified upfront in the proposal, or can new 
subcontractors be approved by SCEL on a project-by-project basis during the contract term? 
 
State’s Response: See Response to Question 58. 

 

Question 60.  The RFP states subcontractor goods and services will be billed at net cost 
without markup. Does this apply to all third-party vendors regardless of the nature of the 
service, or are there categories of pass-through costs where a markup is permitted? 

State’s Response: The answer to this question is explained in Section 3.6 (3)(c) – Other 
Advertising Initiatives and Marketing Related Services; Section 3.7 (3)(4)(5) – Billing Account 
Management and Compensation.   

 

Question 61.  The RFP references SCEL's advertising guidelines requiring responsible play 
messaging. Is there a specific tagline, disclaimer, or helpline number that must appear in all 
advertising, and if so will SCEL provide the approved language? 

State’s Response: SCEL will provide the Contractor with all approved language and necessary 
information associated with messaging.  
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Question 62. Are there any existing brand elements, taglines, or creative directions from 
current campaigns that the incoming contractor must maintain continuity with, or does SCEL 
welcome a completely fresh creative direction? 

State’s Response: 1) SCEL intends to utilize the existing brand elements associated with its 
branded logos and related colors until it determines otherwise. 2) The Contractor will be 
responsible for implementing effective strategies to meet the service requirements in Section 
3.2 – Strategic Planning and Consulting Services and Section 3.6 Other Advertising Initiatives 
and Marketing Related Services.  

 
Question 63.  For the summary of insurance policies, should the full package be listed, or will 
a Certificate of Insurance (COI) suffice? 

State’s Response: A certificate of insurance (COI) is sufficient to satisfy this requirement. 

 
Question 64.  The solicitation PDF states proposals are due May 4, 2026, at 11:00 AM ET and 
questions are due April 14, 2026, but the SCEIS solicitation attachments page currently reflects 
a submission ending date of May 15, 2026, at 11:00 AM ET. Please confirm the official proposal 
due date and whether any revised schedule or amendment will be issued. 

State’s Response: See Response to Question 1 and Revised Schedule of Events on page 3. 

 
Question 65. Section 4.1.3 requests a storyboard and script for a “:30 interactive digital spot,” 
while Section 4.2.2 requests pricing for a “Digitally Animated (:30) Spot.” Please confirm 
whether these refer to the same required deliverable, and if so, what level of execution SCEL 
expects for proposal purposes. 
 

State’s Response: 1) The term “interactive digital spot” specified in Section 4.1.3 is correct. 
The term “Digitally Animated Spot” specified in Section 4.2.2 (2) and wherever referenced in 
Attachment 3* is stricken in its entirety and replaced with the term “Interactive Digital Spot”. 
2) The Offeror will determine the level of execution that is needed to meet the submission 
requirements in response to Section 4.1.3.  

*This term is referenced in the Pricing Worksheet Instructions, subitem (2) and the Pricing 
Chart shown in Attachment 3. 

 
Question 66. For the Holiday Ticket Portfolio concept submission, please clarify the expected 
level of finish for all creative deliverables (e.g., rough concept boards, polished presentation 
boards, or near-final creative comps), including the two social video storyboards, digital 
outdoor advertisement, and POS advertisement. 

State’s Response: The Offeror will determine the level of finish for all creative deliverables and 
how they will meet the submission requirements in response to Section 4.1.3.   
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Question 67.  Please clarify the requirement to establish a “fully functional office within the 
State.” For a nonresident offeror not seeking resident vendor preference, must the office be 
operational at proposal submission, at notice of award, or by contract start? Also, please clarify 
what minimum characteristics SCEL considers necessary for an office to be deemed “fully 
functional.” 

State’s Response: 1) See Response to Question 24; 2) Resident Vendor preference 
requirements must be fulfilled at the time the Offeror submits their proposal. Additional 
information is provided in Attachment 4 – Resident Vendor Preference; and 3) See Response to 
Question 24. 

 

Question 68. To help offerors appropriately size staffing and approach, please provide any 
available historical annual spend, budget range, or average annual volume associated 
specifically with Production Related Services, separate from Media Placement Services, for 
the past two to three fiscal years. 

State’s Response: See Response to Question 3. 

 
Question 69. Please clarify how SCEL expects the contractor to handle third-party production 
costs, subcontractor charges, and other pass-through expenses. Are any agency coordination 
fees, handling fees, or upcharges permitted under any circumstances, or must all third-party 
costs be billed strictly at net cost without markup? 

State’s Response: See Response to Question 60. 

 
Question 70.  Please confirm SCEL’s intent regarding ownership and future use of creative 
concepts submitted with proposals. Specifically, will SCEL retain ownership and the right to 
use proposal creative from unsuccessful offerors, and if so, will any limitations, protections, or 
compensation apply to non-awarded firms? 
State’s Response: See Response to Question 56. 
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*ATTACHMENT 3  

 
OFFEROR’S TOTAL COST OF PRODUCTION 

FOR THE INTEGRATED CREATIVE CAMPAIGN CONCEPT 
 

PRICING WORKSHEET INSTRUCTIONS 

PRICING submitted in response to the Integrated Creative Campaign Concept associated with SCEL’s 
product portfolio of holiday tickets WILL NOT BE EVALUATED but MUST be submitted as described 
below. Pricing associated with the Offeror’s total production cost(s) for the live action televised (:30) spot 
and digitally animated Interactive digital spot (:30) spot in response to Part 4.2.2 must be submitted as 
follows: 

1)  Totals for each spot must be priced separately as indicated in the chart below. Pricing should 
include all costs related to production, including, but not limited to pre-production, post-
production, talent-related expenses, and any other cost associated with producing the two (2) 
spots.  

2)  The overall total sum of the production costs for both the Live Action Televised (:30) Spot and 
the Digitally Animated Interactive digital spot (:30) Spot must be submitted as indicated in the 
chart below.   

PRODUCTION COST FOR INTEGRATED CREATIVE 
CAMPAIGN* OFFEROR'S PROPOSED FEES 

 1.  Live Action Televised (:30) Spot  $                                                                                     
-    

 2.  Digitally Animated Interactive digital spot 
(:30) Spot 

 $                                                                                     
-    

TOTAL COST 

*This Pricing Worksheet pertains only to the 
Offeror’s total production costs for the Live-Action 
and Digital Animated (:30) spots. 

 $                                                                                     
-    

 
*Pricing associated with the production of any other proposed integrated creative campaign 
concepts not specified above, is preferred but not required [i.e., in response to Part 4.1.3 
(2)(3)(4)(5)and(6)]. If an Offeror opts to submit pricing as requested herein, then the Offeror should 
submit their proposed fees on a separate sheet of the Business Proposal.  
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